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Abstract. The relevance of the work is to preserve Ukrainian cultural heritage by supporting book publishing in
the context of globalisation, economic difficulties and digital transformation. The purpose of the study was to
comprehensively analyse the state and key problems of the industry and outline the prospects for supporting
Ukrainian book publishing in the face of current challenges to ensure its competitiveness in both the domestic and
international markets. The study used the methods of analysis, systematisation, and generalisation. The results of the
study indicated the need to develop effective strategies to support Ukrainian book publishing in the face of current
challenges, in particular through adaptation to changing market conditions. This article discussed the importance of
the book as the main carrier of culture and its multifaceted role in society. In particular, the economic difficulties faced
by publishers, including financial constraints and problems with access to resources, are discussed. An important role
is played by the impact of globalisation, which not only opens up new opportunities for the integration of Ukrainian
books into the international context, but also creates competition from foreign publications. The author traced
legislative initiatives aimed at stimulating the development of Ukrainian book publishing and book distribution.
In particular, the measures taken to improve the working conditions of publishers, expand the book market,
increase the number of bookstores and book circulation are considered. However, despite these initiatives, there
are problems that need to be further addressed to ensure the sustainable development of the industry. The article
examined the impact of digital transformation on book publishing, including the processes of creating, producing
and distributing books. Digital technologies are significantly changing traditional book publishing systems, opening
up new opportunities for access to literature and innovative formats for presenting books. The article recommends
strategies for supporting and developing book publishing in the context of modern challenges and changes. The
practical significance is to outline the main strategies for supporting and developing Ukrainian book publishing,
which can help publishers, authors and booksellers to effectively adapt to current challenges and market conditions

Keywords: publishing industry; book publishing history; book publishing digitalisation; book distribution; cultural
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# Introduction

Book publishing plays an important role in the cultural  consciousness and preserving national traditions. In
and intellectual development of a society, shaping public  Ukraine, where the literary heritage has deep roots and is
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essential to the national identity, supporting book publish-
ing is not just a task but a strategic challenge. In the context
of globalisation and the rapid development of digital tech-
nologies, Ukrainian book publishing faces numerous chal-
lenges, including economic pressures, competition with in-
ternational markets and changes in consumer preferences.

The current realities impose new requirements on
Ukrainian book publishing in terms of adaptation to digital
formats, changes in reader behaviour, and the need to pre-
serve cultural identity. In this context, it is important to con-
sider not only the challenges faced by the industry, but also
the opportunities that are opening up for its development.
Supporting and developing Ukrainian book publishing is
an important aspect of the national cultural policy, which
contributes to the preservation and expansion of cultural
heritage and ensures access to knowledge and literature for
all segments of the population.

After examining various studies conducted by both
Ukrainian and international scholars, several key aspects
were identified that determine the current state and pros-
pects of book publishing in Ukraine. This enables a better
understanding of the main trends and challenges faced by
the industry, as well as identifying important areas for fur-
ther development and research.

V. Shpak (2024) rightly notes that the publishing indus-
try has a dual task, on the one hand, it should provide finan-
cial revenues to the state budget, create jobs and meet the
social needs of citizens. On the other hand, it plays an im-
portant role in meeting the spiritual, cultural and informa-
tional needs of society. O.V. Trishchuk & V.S. Kiryak (2023)
conclude that the current problems of the development of
Ukrainian book publishing in the context of transformation
indicate the need to adapt to new challenges. Among the
main difficulties faced by the publishing industry in Ukraine
is the need to improve existing forms of activity, increase
the sustainability and efficiency of processes, and devel-
op new approaches to the production and distribution of
books. Publishers are required to introduce innovations in
the organisation of processes, improve logistics and adapt
to international standards.

The problems of modern book publishing, according
to researchers A.R. Novachuk & N.I. Ivanova (2019) include:
a disorganised book distribution structure; lack of effec-
tive support for the national book market; imperfect state
and legal regulation of the book publishing sector; lack of
a clear strategy for the development of book publishing;
insufficient monitoring of the thematic, economic and fi-
nancial state of the book market of Ukraine; technical and
technological obsolescence of printing enterprises; weak
information and advertising support for the book market;
insufficient quality of content of Ukrainian books; low level
of development of scientific book publishing; and underde-
velopment of electronic book publishing. These problems
not only hinder the development of Ukrainian book pub-
lishing, but also have a negative impact on the cultural and
educational level of society, creating obstacles to access to
quality and diverse literature.

3

A. Semenyuk & I. Bagmut (2024) believe that one of
the problems of Ukrainian book publishing is a small read-
ership compared to other countries. For this reason, book
marketing in Ukraine is often limited to promotion through
social media, organising events (exhibitions, presentations)
and engaging bloggers. Moreover, very few authors are in-
terested in promoting their books. V. Sytnyk (2023) rightly
notes that large losses due to emigration and economic
difficulties force publishers to adapt and implement inno-
vative strategies. One of these is the development of dig-
ital publishing, which demonstrated its importance at the
beginning of the full-scale invasion, when many Ukrainian
publishers and digital bookstores, responding to public de-
mand, provided free access to e-books on their platforms.

Another innovative strategy is eco-trends. As N. Roma-
niuk (2022) notes that eco-trends in Ukrainian book pub-
lishing are manifested in several ways. The design aspect
includes the use of colours and elements associated with
purity and nature, as well as printing on FSC-certified paper
or paper made from recycled materials. In terms of content,
the number of books on environmental topics in the port-
folios of Ukrainian publishers is growing, covering differ-
ent target audiences. Marketing trends include the use of
responsible consumption, forest and water protection, and
climate change in advertising. Organisationally, elements of
a "green office” are being introduced, and in the post-mar-
keting aspect, practices such as bookcrossing and other
ways of reusing books are being popularised.

Purpose of the study was to comprehensively exam-
ine the current state of Ukrainian book publishing, iden-
tify the main problems facing the industry, and develop
ways to support its development in the face of modern
challenges. Objectives of the study were to analyse the
current state of Ukrainian book publishing and outline the
main strategies for adapting and improving the competi-
tiveness of book publishing.

To achieve the purpose, a number of scientific meth-
ods were used. The method of analysing scientific litera-
ture made it possible to trace the evolution of book pub-
lishing from traditional printed publications to modern
electronic formats. Particular attention was paid to ana-
lysing the impact of digital technologies on all stages of
the publishing process: from layout creation to distribu-
tion of finished products. The method of data systema-
tisation made it possible to classify various technological
tools used in book publishing and assess their potential.
The generalisation method allowed to formulate the main
trends in the industry and identify the key factors that in-
fluence the success of publishing projects in the context of
digital transformation.

& Problems of Ukrainian book publishing
in the context of globalisation and digitalisation

Book publishing is the basis for preserving and transmitting
national cultural heritage, which is key to preserving nation-
al traditions, language and literary heritage. In the context
of globalisation and digitalisation, when cultural identities
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can be threatened, supporting Ukrainian book publishing
becomes an important task. Economic challenges such as
declining circulation, rising paper and printing costs, and
competition with international publishers require explor-
ing opportunities to improve the financial sustainability of
Ukrainian publishing houses and support local authors.

M. Magadan-Diaz & J.I. Rivas-Garcia (2022) note that
there has been a growing interest in the publishing industry
as a research subject, which is manifested in the increasing
number of publications on this topic. The publishing indus-
try actively contributes to economic development in vari-
ous countries. According to the latest report by the World
Intellectual Property Organisation (WIPO), revenue from
publishing exceeded USD 64.4 billion in 2020. The largest
net income in this area in 2020 was received by the United
States ($23.6 billion) and Japan ($10.8 billion). The countries
with the highest number of titles published during the year
include the UK (186,000), Italy (125,548) and France (97,327)
(World Intellectual Property Organisation, 2020). These data
underline the importance of publishing and its significant
changes in the last two decades due to new media, formats
and digital business models, which creates new challenges
for the industry. The growth of academic literature on the
publishing industry allows for a better understanding of the
impact and evolution of the various phenomena shaping
the publishing business in each country.

U. Blattmann et al. (2020) point out that scholarly
communication is a key element in the development of
science, the publishing industry and society, but for this it
is important that quality content is available in the open
access, especially in countries with limited resources for
education and research. M. Gandy (2023), exploring the
potential quality issues of open access books compared
to those published by established academic publishers,
notes that the lack of full coverage of book production
costs may lead to less rigorous editing and review than in
the case of publishers that use expensive evaluation and
editing processes.

A. Radchenko (2023) in the study evaluated the con-
tribution of two general scientific book projects of the Na-
tional Academy of Sciences of Ukraine, “Scientific Book”
and “Scientific Book. Young Scientists” to the replenish-
ment of state libraries’ collections. She analysed the main
quantitative indicators of these projects: the first has ex-
isted since 2001, and the second, established in 2009,
supports young scientists by providing them with priority
opportunities to publish scientific results. Since both pro-
jects are funded from the budget, the published books are
distributed free of charge by order of the Presidium of the
National Academy of Sciences of Ukraine, which contrib-
utes to the enrichment of the collections of scientific librar-
ies, higher education institutions, and research institutions
over 20 years, 595 titles have been published with a total
circulation of 169.1 thousand copies, of which 19.55% were
received by the Vernadsky National Library of Ukraine,
the Lviv National Scientific Library of Ukraine, higher ed-
ucational institutions, and other research institutions. The

conclusions indicate that the systematic publishing activ-
ities of the NAS of Ukraine over the past 20 years have
successfully contributed to the replenishment of libraries
with high-quality Ukrainian scientific literature.

& State support for book publishing
in Ukraine of successes, problems and prospects

Ukraine makes significant contributions to the development
of book publishing. On 19 June 2022, the Verkhovna Rada of
Ukraine adopted Law of Ukraine No. 2313-1X (2022) in the
second reading, which entered into force on 10 July 2022.
This draft law was registered by Members of Parliament in
November 2021, before the start of the large-scale invasion.
The initiative was supported by 64 Members of Parliament.
The adoption of the law was widely supported by the book
community, teachers, scholars and literature enthusiasts.
The publishers hoped that state support in such a difficult
and crucial time would not only help preserve the indus-
try, but also promote its development, which plays an im-
portant role in educating future generations (Draft Law of
Ukraine No. 6287, 2021).

The explanatory note to the draft law states that the
purpose of the draft law is to stimulate the development of
the Ukrainian book market, which is an important factor in
humanitarian development and national security. The draft
law provides for mechanisms that can help to expand the
network of bookstores, increase the circulation and range
of books, and promote reading in the Ukrainian language
throughout the country, significantly reducing the destruc-
tive impact of the aggressor state on the Ukrainian book
market. Currently, with a population of over 40 million,
there are only about 200 bookstores left in Ukraine (for
comparison, in 1991 there were 3,600, and in France, which
is comparable to Ukraine in terms of population and territo-
ry, there are about 3,300 bookstores). It was expected that
the adoption of the bill would be a powerful stimulus for
the development of the Ukrainian book market. Within five
years, the number of bookstores would increase by at least
4-5 times, reaching 800-1,000, with bookstores appearing
even in small towns, covering the whole of Ukraine. The vol-
ume of the Ukrainian book market would grow by about
three times, and the range of books would double. At the
same time, the share of people who buy and read books
primarily in Ukrainian would increase significantly, both due
to new readers and those who currently read primarily in
Russian (Draft Law of Ukraine No. 6287, 2021).

Each thesis of the explanatory note is worth agreeing
with, as it clearly emphasises the importance of state sup-
port for book publishing. However, a year and a half has
passed since the adoption of the relevant law, and despite
positive expectations, the situation in the industry remains
difficult. Book publishers, writers, and members of the book
community are increasingly expressing concerns about the
existing problems and lack of support from the state. These
issues not only limit the opportunities for the development
of book publishing, but also impede the full functioning of
the industry, which could make a significant contribution to
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the cultural and educational development of society. With-
out effective support and adequate measures to improve
the situation, book publishing will not be able to realise
its potential and ensure sustainable development, which is
critical for preserving cultural heritage and fostering new
generations of readers.

On its official website, the Ukrainian Book Institute
(UBI) (The official position of the Ukrainian Book Institute
on granting certificates and subsidies, 2023) published an
explanation of the impossibility of implementing the provi-
sions of the laws on stimulating the development of Ukrain-
ian book publishing and distribution. The report states that
the UBI is actively working to support book publishing, and
it was thanks to its initiative that in 2020 an article on grant-
ing certificates for the purchase of books was introduced
into the law, which later became the basis for the E-support
mechanism. The law envisaged the launch of a programme
to provide Ukrainians with certificates for the purchase of
books from 1 January 2023 and the launch of a subsidy
programme for bookstores in April 2023. However, due to
the war, the budget for this year did not provide funds for
the implementation of these programmes. The government
plans to consider implementing these programmes after
the end or cancellation of martial law in Ukraine.

This publication caused a significant response and
outrage among the public. The very next day, on 12 Janu-
ary 2023, a well-known Ukrainian writer Oksana Zabuzhko
published a post on her Facebook page titled “Failure to
comply with laws supporting Ukrainian books is a threat
to national security”. In the post, Zabuzhko stressed that
Ukraine's war against the Russian occupiers is primarily a
struggle for identity, and that the protection of the Ukrain-
ian cultural space and support for national cultural indus-
tries is an extremely important front in this war. The author
expressed her disagreement with the official position of the
Ukrainian Book Institute regarding Law of Ukraine No. 2313-
IX (2022), which provides for the provision of book certif-
icates for children and subsidies for Ukrainian bookstores.
Zabuzhko stressed that despite the difficult conditions of
war, new bookstores continue to open in Ukraine and new
books are being published. The author noted that the de-
struction of trustin the state through the failure toimplement
important laws is unacceptable, especially when it comes
to laws aimed at protecting the cultural and information
space from the influence of the Russian world. According to
the speaker, the failure to implement these laws is a direct
threat to Ukraine’s national security, as Ukrainian books are
also a weapon in the war for our culture and statehood.

This publication was signed by a number of prom-
inent people, writers, publishers, and artists, including
Yurii Vynnychuk, Irma Vitovska, Tamara Horikha Zernia,
Hanna Hopko, Vasyl Dobrianskyi, Andrii Kokotiukha, Iren
Rozdobudko, Tetiana Stus, and many others. It is impossible
to disagree with the above, because the expenditures in the
amount of 0.02% of the country’s budget are not so large
that it would allow making the provisions of the Law “dead”
and neglecting them almost immediately after its adoption.

5

In 2021, Ukraine created the “eSupport” programme
to support citizens who have received the Covid-19
vaccination. The aim of the programme was to encourage
vaccination by providing state aid in the form of funds that
can be spent on various needs, including the purchase of
books and other goods and services.

L. Shenderivska et al. (2022) note that the "eSupport”
programme allowed citizens who received state funds to
spend them for various purposes, including the purchase
of publishing products (after the Russian military inva-
sion of Ukraine, these restrictions were lifted). According
to the Ukrainian national news agency “Ukrinform”, as of
11 February 2022, the largest share of “eSupport” funds —
UAH 987 million, or 35% — was spent on the purchase
of book products. This demonstrates that the “eSupport”
programme contributes to the long-term growth of the
publishing industry. Reading the purchased books forms
and reinforces the habit of reading, so the effect of the
programme will be long-lasting. To increase the effective-
ness of the programme, some publishers offer book bun-
dles to consumers.

O.V. Trishchuk & V.S. Kiryak (2023) agree that the "eS-
upport” programme not only promotes the development of
the publishing sector, but also provides critical support in
wartime, starting from 24 February 2022, when the territory
of Ukraine became the scene of a full-scale invasion. The
authors note that rocket attacks and shelling have affect-
ed publishing enterprises, including bookstores, which has
complicated their operations and forced them to evacuate.
These difficulties have had a significant impact on the pub-
lishing industry in Ukraine.

On 25 June 2023, Law of Ukraine No. 2309-IX (2022)
came into force. This Law supplemented the Law of Ukraine
“On Publishing Industry” with a new Article 28-1, which reg-
ulates the import and distribution of publishing products
related to the aggressor state, the Republic of Belarus or
the temporarily occupied territories of Ukraine. According
to this provision, it is prohibited to import into the customs
territory of Ukraine and/or distribute on its territory pub-
lishing products originating from, manufactured or pub-
lished in the territory of the aggressor state, the Republic
of Belarus or the temporarily occupied territories of Ukraine
(except for products issued before the temporary occupa-
tion). The ban also applies to book publications contain-
ing works by authors who were citizens of the aggressor
state after 1991, except for those who are or were citizens
of Ukraine and do not have the citizenship of the aggressor
state. Publishing products issued in the language of the ag-
gressor state that do not fall under these restrictions may
be imported and distributed in Ukraine with the appropri-
ate permit (Draft Law of Ukraine No. 6287, 2021).

It should be noted that this Law also introduced liability
for the distribution in Ukraine of publishing products origi-
nating or produced, issued or imported from the territory of
the aggressor state, the Republic of Belarus, the temporar-
ily occupied territories of Ukraine, as well as those includ-
ed in the Register of Anti-Ukrainian Publishing Products
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(Yatskiv et al., 2023). This also applies to the distribution of
publishing products issued in the official language of the
aggressor state without proper permission. Such violations
are subject to administrative and economic sanctions in
the form of fines: two minimum wages for each first case
of distribution, and ten minimum wages for each subse-
quent case. Thus, for the first violation, the distributor must
pay a fine of UAH 16,000, and for a repeated violation —
UAH 160,000. At the same time, the Law does not limit the
repeated violations to a certain timeframe.

However, R. Holubovskyi (2024), on the contrary, sees
positive trends in this and argues that the Ukrainian book
market is showing positive dynamics at the beginning
of 2024. Due to the rejection of Russian culture and new
legislative initiatives, Russian books have virtually disap-
peared from the market. Demand for Ukrainian literature,
both classic and contemporary, is growing. Publishers are
launching series of Ukrainian classics and new debut au-
thors. Internationally, there is interest in Ukrainian stories
and authors, but there is a lack of professional translators.
New bookstores are opening, and some of them are setting
records for the number of titles they sell. Ebook and au-
diobook formats are developing rapidly. In addition, book
bloggers and reading clubs are developing.

A. Berendieiev (2023) emphasises that both adopted
draft laws have significant potential to become powerful
tools for stimulating and developing the Ukrainian book
market and the industry as a whole, which is important for
humanitarian development and national security. The pro-
posed innovations could not only support the publishing
industry, but also become an impetus for the development
of culture and the promotion of reading books in Ukrainian
among citizens. However, for a number of reasons, these
provisions were not implemented, with one of the drafts
not being signed by the President and therefore not en-
tering into force, and the other remaining unimplemented
due to lack of funding (when Ukraine’s budget for 2023 was
prepared under martial law, no funds were provided for the
implementation of the law).

& Effective strategies for overcoming
modern challenges in book publishing

Y. Safonov et al. (2023), studying trends in book publishing
in countries with a high level of education and developed
publishing of educational literature and analysing the prob-
lem of controlling budget expenditures on the printing of
textbooks and manuals in Ukraine, found insufficient effi-
ciency of the modern system of publishing educational lit-
erature and the need to update the standardisation of costs
and material waste.

The study results of D. Ren and Z. Kang (2021) clearly
demonstrate the profound transformations caused by the
COVID-19 pandemic in the publishing industry. The decline
in the number of new publications and significant financial
losses of bookstores indicate the vulnerability of traditional
business models. The shift of marketing and sales to the
online space indicates the need for the industry to adapt to

new digital realities. The study highlights the importance of
a quick response to challenges and readiness for techno-
logical changes that will determine the future of the pub-
lishing market in the crisis and post-pandemic recovery.

The study results of J.-A. Cordén-Garcia & M. Mufoz-
Rico (2022) clearly show that the digital revolution has fun-
damentally changed all aspects of books, from its creation
and production to distribution and consumption. The in-
tegration of electronic devices has transformed traditional
systems, opening up new opportunities and challenges for
the industry. In turn, D.M. Frohlich et al. (2024) emphasise
the potential of combining physical and digital information
through augmented reality, but note that the commercial
application of these technologies for printed books is not
yet widespread and is mainly limited to QR codes and spe-
cial AR applications. This highlights the need for further
development and integration of innovative technologies to
expand its impact on the book publishing industry.

The study results of A. Esteve (2024) emphasise an im-
portant aspect of the transition to digital publishing, name-
ly the intensification of the debate around copyright. The
author correctly notes that the open access movement is
not opposed to copyright protection, but rather criticises
the use of these rights to serve the interests of publishers,
often to the detriment of authors. This points to the need
for a balance between the protection of intellectual prop-
erty rights and access to information. Instead, the study by
C.D. Miller & R.D. Wang (2024) shows that e-books reduce
printing and shipping costs, making them more cost-effec-
tive than print editions. This confirms the economic advan-
tage of digital formats in today’s publishing environment
and its role in reducing costs for publishers.

O. Holovko (2022) notes that the main challenges faced
by book publishing are the following, the lack of compet-
itive publications in the Ukrainian book market related to
design; high cost and limited availability of existing pub-
lications for a wide audience; narrow specialisation of the
existing books, which does not allow to form a complete
and versatile picture of design activity; inconsistency of the
content of existing publications with the requirements for
training and professional development of design profes-
sionals; inadequate selection and distribution of graphic
and textual material, difficulties with the choice of software
for book layout, non-compliance with the requirements for
illustrative design, both print and digital; as well as didactic
and methodological imperfection of publications. It is clear
that these problems limit the availability of quality literature
for designers, which in turn delays the development of their
professional skills, reduces the level of innovation in design
and creates barriers to improving the quality of design solu-
tions on the market.

O. Afonin (2020) believes that a number of solutions
need to be implemented to eliminate the problems that
currently hinder the development of Ukrainian book pub-
lishing. First, both short-term and long-term strategies for
the development of the publishing industry should be de-
veloped. Every year, libraries should update the collections
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by 5% of the number of books available at the beginning
of the year, in line with the standards of the International
Association of Librarians. It is also important to simplify the
procedures for purchasing literature for libraries by cancel-
ling tender procedures. Funding for literature purchases
should come from both the state and local budgets. To im-
prove access of Ukrainian scholars to the world’s scientific
literature, grant programmes for translations should be in-
troduced. Finally, it is necessary to restore the book trade
system, providing the population with stationary book-
stores in accordance with established standards.

A similar opinion is shared by N. Zubko & O. Stad-
nyk (2021), who believe that the development of the pub-
lishing sector as a key element of book communications is
possible only through comprehensive research of the book
market, active promotion of books and reading in society,
improving the quality and competitiveness of publications,
state support for socially important projects, creating ef-
fective credit and taxation systems, as well as optimising
existing and introducing new educational programmes, in-
cluding interdisciplinary ones.

The study by S. Buryak (2021) highlights the impor-
tance of a systematic approach to supporting the pub-
lishing industry through government initiatives. The au-
thor rightly notes that the introduction of concessional
lending and the attraction of investments from other
business sectors can significantly improve the financial
conditions for industry participants. However, to achieve
a real effect, these measures should be clearly enshrined
in legislation. This points to the need for comprehensive
and well-planned government policies that can contrib-
ute to the sustainable development of the publishing
industry and create a favourable environment for its in-
vestment attractiveness.

The results of the study by C. Parnell & B. Driscoll (2023)
emphasise the importance of comprehensive collaboration
between authors, publishers, digital platforms and oth-
er stakeholders to create bestsellers. The authors rightly
emphasise that the understanding of the mechanisms of
bestseller success is dynamic and still evolving in a chang-
ing media landscape, which points to the need for flex-
ible strategies and adaptation to new market conditions
to effectively harness the potential of all stakeholders in
the publishing process and ensure the success of books in
today'’s digital environment.

The findings of the study by M. Weber et al. (2023)
highlight the important role of book publicists in attracting
media attention to new books and distributing it to readers.
The authors rightly point out that despite their significant
contribution to book culture, the work of book publicists
is often underestimated in the industry and academic liter-
ature. This indicates the need to recognise their influence
and importance in the process of book promotion, as well
as the need for further research to adequately assess their
contribution to the book industry.

According to the authors of the current study, the fol-
lowing strategies can be recommended to support and

develop book publishing in the face of current challenges
and changes:

1. Develop and implement financial support pro-
grammes for publishing houses and bookstores, including
government donations, grants and subsidies, which will
help reduce financial pressure on the industry and promote
the development of new publications.

2. Develop and support legislative initiatives aimed
at protecting the rights of authors, combating piracy and
stimulating investment in the industry. It is also important
to provide support from the state in the form of tax benefits
for publishers and bookstores.

3. Invest in the development of digital platforms for
book distribution, including e-books and audiobooks. De-
velop new technologies to improve the consumer experi-
ence and attract new readers.

4. Introduce campaigns to promote reading and book
culture among young people and the general public. Or-
ganise book festivals, literary competitions and other cul-
tural events.

5. Attract international grants and investments, devel-
op cooperation with foreign publishing houses and librar-
ies, which will allow Ukrainian book publishers to integrate
into the global book market and promote their publica-
tions abroad.

6. Invest in improving the quality of book editing, de-
sign and printing. This will help publications to be compet-
itive in the market and attract more readers.

7. Develop and implement new educational pro-
grammes and courses to train specialists in book publish-
ing, marketing and advertising. This will help to improve the
professional level of personnel in the industry.

8. Ensure regular updating of library collections, sim-
plify book procurement procedures and provide access to
new publications through various distribution channels.

In order to support and develop book publishing in
the face of current challenges, it is therefore necessary to
introduce financial support for publishers, develop digital
platforms, ensure legislative protection of authors’ rights,
promote reading, integrate into the global market, and in-
vest in education and improve the quality of publications.
These strategies will help reduce financial pressure on the
industry and increase its competitiveness.

# Conclusions

The article emphasises the key role of the book as an
important carrier of national culture, history and identi-
ty, which plays a significant role in shaping public con-
sciousness and cultural development. Modern Ukrainian
book publishing is facing numerous challenges, such as
economic difficulties, the impact of globalisation and
the need to adapt to new technological realities, which
requires a comprehensive approach to ensure the sus-
tainable development of the industry. Economic and so-
cial difficulties, including a lack of funding and resources,
as well as the impact of the pandemic and martial law,
create additional obstacles to the development of book
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publishing. Legislative initiatives to support book pub-
lishing have a significant impact on the industry, but the
implementation of these initiatives often faces difficul-
ties and needs further improvement. The digital transfor-
mation has had a significant impact on book publishing,
changing the processes of creating, producing and distrib-
uting books. The emergence of new technologies, such as
e-books, requires publishers to adapt to new conditions
and opportunities. To preserve and develop book publish-
ing in Ukraine, it is necessary to continue to support pub-
lishing houses and bookstores through funding, subsidies
and concessional lending, as well as focus on infrastruc-
ture development and reading promotion. International
experience in book publishing can serve as a useful bench-
mark for Ukraine, and cooperation with foreign partners
and integration into the global book market can help
Ukrainian publishers develop and find new opportunities
for growth. Public initiatives, such as reading support pro-
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grammes and cultural campaigns, can contribute to the
promotion of books and the development of book culture
in Ukraine. This study emphasises the need for a compre-
hensive approach to supporting Ukrainian book publish-
ing, taking into account both the current challenges and
opportunities that are opening up in the context of digital
transformation and globalisation. Further research should
focus on analysing the effectiveness of existing legislative
initiatives, assessing the impact of new technologies on
the book market, and the possibilities for international co-
operation and innovative strategies to support and devel-
op book publishing in Ukraine.
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NipTpMKa yKpaiHCbKOro KHUroBUA,aHHS
B KOHTEKCTi Cy4aCHMX COLiOKYNbTYPHUX BUKIUNKIB

Ceprin Ynbko
AcnipaHT
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AHoTaLiA. AKTyanbHiCTb PO6OTW Monsrae y 36epexkeHHi YKPaiHCbKOI KyAbTypHOI ChaAllyHM Yepes MiATPUMKY
KHUrOBWAAHHA B yMOBaXx ri06anisaLii, eKOHOMIYHWUX TPYAHOLLIB Ta LndpoBoi TpaHchopmaLii. MeToto focniaKeHHs
6yB BCebiUHMI aHani3 cTaHy, KJO4YOBMX NpobneM ranysi Ta OKpPeCNeHHA MepcnekTVB MNIATPUMKNA YKPaiHCbKOro
KHWrOBWAAHHSA B YMOBaX Cy4aCHUX BUKAWKIB AN 3abe3neyeHHs MOro KOHKYPEeHTOCMPOMOXHOCTI K Ha BHYTPILLHbOMY,
TakK i Ha MiXHapogHOMY pwHKax. [ig 4vac gocnifXeHHs 6yno BMKOPWUCTaHO MEeTOAM aHanisy, cuctemaTmsaui,
y3arasbHeHHs. Pe3ynbTaTi JOCNiAXKEHHSA BKa3yrOTb Ha HEOOXIAHICTb PO3PO6KM ePeKTUBHMX CTPATEriA ANA MiATPUMKM
YKPaiHCbKOro KHUroBUAAHHS B YMOBaX Cy4aCHWUX BUK/MKIB, 30Kpema yepes afanTaLito 40 3MIHFOBaHNX YMOB PUHKY.
Y faHii cTaTTi pO3rNfHYTO BaXXAMBICTb KHUTM AK OCHOBHOTO HOCIst KyNbTypW Ta il 6aratoacnekTHy posb y CycrniNbCTBi.
30Kpema, po3rifHyTO eKOHOMIYHI TPYAHOLL, AKi NOCTatoTb Nepes BUAaBLAMM, BKAOUYAOUM GiHaHCOBI 0BMeXeHHs
Ta npobaemu 3 JOCTYNOM JO pecypciB. BaxaunBy ponb Bigirpae BnavBe rnobanisauii, sika He avLie BiAKPUBAE HOBI
MOXMBOCTI ANA iHTerpauii yKpaiHCbKOI KHUMM B MIDKHapOAHWA KOHTEKCT, aje i CTBOPIOE KOHKYpeHLito 3 60Ky
iHO3eMHUX BUAaHb. [TpocTexeHO 3aKOHOAABUYI iHILiaTUBK, CNPAMOBaHI Ha CTUMYNHOBaHHA PO3BUTKY YKPaiHCbKOro
KHUFOBWUAAHHA | KHUTOPO3MOBCHOAXKEHHSA. 30Kpema, PO3rAsAHYTO 3axoau, fki Oyaun BNpoBagXeHi Aff NOKpaLLeHHs
YMOB pO6OTV BWUAABLLIB, PO3LUMPEHHA KHUXKKOBOFO PUHKY, 30iNbLUEHHSA KiNbKOCTI KHUTrapeHb Ta HakNagiB KHU.
OgHak, monpw Ui iHiuiaTMBK, iCHYtOTb Npobaemu, WO NoTpebytoTb MOAANbLIOTO BUPIWEHHA ANA 3abe3neyeHHs
CTIKOTrO PO3BWUTKY ranysi. Po3rnsHyTo BNAMB LMdpoBoi TpaHchopMaLlii Ha KHUTOBUAAHHSA, L0 BKAOYAE NpoLuecu
CTBOPEHHS, BUPODBHMLITBA | PO3MOBCIOAKEHHA KHUT. LindpoBi TexHONOriT 3HaUHO 3MIHIOOTb TPAAULIAHI cucTemm
KHWrOBWAAHHSA, BiAKPUBAKOYN HOBI MOXANBOCTI A8 AOCTYNY A0 NiTepaTypu Ta iIHHOBaLiHI opmaTn NpeAcTaBieHHS:
KHWr. PekomMeHZ0BaHO cTpaTterii A8 NIATPUMKN | PO3BUTKY KHUTOBUAAHHA B YMOBAX Cy4aCHUX BUKAMKIB Ta 3MiH.
MpakTWyHe 3HauYeHHs MOoJAra€e y OKPEeC/eHHi OCHOBHMX CTpaTerin Ana NIATPUMKM Ta PO3BUTKY YKPaiHCbKOro
KHUrOBWAAHHSA, WO MOXe JOMOMOITU BMAABHULTBAM, aBTOpaM i KHUronpozasusam epekTMBHO ajganTyBaTucA A0
CyYacHUX BUKAUKIB | YMOB PUHKY

Knwouosi cnosa: B/AaBHWYa rasy3b, iCTOpiﬂ KHUTOBUAAHHA; uM¢pOBi3aLLiﬂ KHUTOBUAAHHA; KHUTOPO3MNOBCHOA>KEHHA;
Ky/bTypHa cnajlnHa; KOHKypEHTOCI'IpOMO)KHiCTb,' BAaBHW4Ya CTpaTeFiﬂ
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